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There are no prerequisites for the Professional
Sequence in Integrated Marketing Communications,
but a bachelor's degree is recommended. You can

begin the professional sequence by enrolling in any

of the required courses except Integrated Marketing
Communications, which has Introduction to Advertising
as a prerequisite.

You may enroll in courses before you officially
register for the professional sequence, but
registering before you begin your second course

is recommended. Complete the application form at
www.unex.berkeleyedu/profseg/imc.html to register.

To complete the Professional Sequence in Integrated
Marketing Communications, you must earn a final
GPA of at least 2.5 and have a grade of C or better

in each of your courses.You also must complete all

of your courses within three years of enrolling in your
first course.

For more information about the Professional

Sequence in Integrated Marketing Communications,
visit www.unex.berkeley.edu/profseq/imc.html, call
(510)642-423 |, or contact business@unex.berkeley.edu.

Enroll in the marketing courses you need today:
www.unex.berkeley.edu/profseg/imc.html
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Professional Sequence in

Integrated Marketing
Communications

UC Berkeley Extension

BEYOUR BEST
WITH BERKELEY
Maximize Impact
with the Right
Marketing Mix



In today’s competitive business
environment, marketing programs

need to engage customers using

a whole range of marketing tools.

UC Berkeley Extension’s Professional Sequence
in Integrated Marketing Communications helps
you develop the expertise you need to use
these tools effectively and produce successful
results. ® Four courses address essential
principles of advertising, direct marketing

and public relations—and teach you how

to combine them to maximize marketing
effectiveness. The availability of classroom

and online study makes learning convenient.

o If you already work in advertising, sales,
public relations, or marketing, the professional
sequence rounds out your knowledge and
enables you to draw on additional marketing
techniques. If you're a recent college graduate
interested in mastering the tools of marketing
communications, it prepares you to take your
place in a growing field. e With UC Berkeley
Extension’s Professional Sequence in Integrated
Marketing Communications, you're ready to
ensure your organization presents the best
message and image while maximizing your

reach—and your career growth.
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Professional Sequence in

Integrated Marketing
Communications

Professional Education,
Berkeley Quality

When you come to UC Berkeley Extension
for your professional education, you choose
an association with a university with an
unmatched reputation for excellence.You're
assured that the Professional Sequence

in Integrated Marketing Communications
meets both the highest academic standards
and the latest professional demands.

TARGET YOUR NEEDS

O ADD TO YOUR MARKETING
EXPERTISE

O PREPARE TO ENTER A
GROWING FIELD

GAIN THE KNOWLEDGE
YOU WANT

O ADVERTISING
O DIRECT MARKETING
O PUBLIC RELATIONS

O INTEGRATED MARKETING
COMMUNICATIONS

Learn More \4H1+

Required Courses: 4 courses, 8 semester units, 120 hours



